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Date:  
07 – 09 October, 2009 
 
Venue:   
Tokyo Big Sight, West Hall 4 
 
Frequency:   
annual (since 1998) 
 
Special supporter:   
 
 
 
 
 
 
All Japan Health & Natural 
Food Association 
 
Supported by:   
 
- Japan External Trade  
  Organization (JETRO) 
- Japan Health Food & Nutrition  
  Food Association 
- The Organization for Urban- 
  Rural Interchange Revitalization 
- Japanese Agricultural Standard  
  Association 
- The Foundation for Earth  
  Environment 
- Japan Organic & Natural Foods  
  Association (JONA  
- Nippon CI Association 
- Seishoku Kyokai 
- Japan Millet Association 
- The Natural Nutritional Foods  
  Association of Japan 
- The Japanese Institute for  
  Health Food Standards 

 
Media Partners 
- Japanese Food Journal 
- Food Times 
- Food Chemical News  
- Health Industry News 
- Health Industry Marketing  
  News 
- New Magazine News 
- Rural Culture Association  

� www.natural-expo-japan.com 

 
Grab Your Opportunities for Natural Products in Jap an! 
 
Consumers in Japan increasingly tend to select and buy their daily products based 
on values like respect for nature, tradition and craftsmanship. These combined  
with a growing desire for natural food ingredients, food and product safety and 
environmentally-friendly production are guidelines for the so-called LOHAS 
movement (Lifestyle of Health and Sustainability) . Surveys show that over 30 % 
of Japanese adults understand the term and are likely to be a LOHAS consumer.  
 
Natural EXPO , in con-junction with BioFach Japan , is showcasing the variety 
of products serving a natural, sustainable and health-conscious life-style in Japan. 
Whether to food products, wellness and personal care as well as to non-food 
products: The Japanese consumers are applying their products preferences to all 
segments of life. 
 
Natural EXPO is the ideal business and trading platform for producers and 
traders of natural products. 
 
To exhibit at Natural EXPO means business success, naturally!  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 

Product Groups at Natural Expo  
 

Natural food products 

·  Raw materials 

·  Food ingredients 

·  Processed food and beverages 

·  Traditional Japanese natural food 

 

Natural wellness & care products  

·  Personal care 

·  Spa products 

·  Aroma therapy 

·  Cleaning agents and detergents 

 

Natural non-food products  

from sustainable production  

·  Paper products 

·  Wooden products 

·  Natural fibre products 

·  Products from other natural materials  
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Target visitors  
 
 

Purchasing agents, managers and 
other decision-makers from the 
following sectors: 
·  Import 
·  Wholesale 
·  Retail 
·  Department stores 
·  Specialised chain stores 
·  Restaurants, hotels and catering 

companies 
·  Food processing companies 
·  Governmental Authorities 
 
 
 

Concurrent event:  
 
 

In 2008 14,500 visitors attended Natural Expo and BioFach Japan! 
 
Participation Fees  

      Information /  
      Application  

Domestic exhibitors: International exhibitors: 

 Natural Expo Secretariat 
c/o ABC Enterprises Inc . 
Renai Gyoen Plaza 210 
1-24-7 Shinjuku, 
Shinjuku-ku, Tokyo 160-0022 
Japan 
Phone: +81.3.53 69-6788 
Fax: +81.3.53 69-7759 
eMail:  heinz@inter.net 
 

Nürnberg Global Fairs GmbH 
Ms. Miriam Stahel 
Messezentrum 
90471 Nürnberg 
Germany 
Phone: +49 -911 -8606 -8692 
Fax: +49 -911 -8606 -8694 
miriam.stahel@ngfmail.com 

�  One co-exhibitor per 9 sqm booth is free of charge. 
A second co-exhibitor per 9 sqm booth is charged YEN 10,000 + 5% tax 
 

�  Corner surcharge: YEN 30,000 + 5 % tax 

Product Show Case: one level (additional option to your booth) 
Located at the entrance area 

 

YEN   60,000 
(+ 5% tax)  

 

Standard Booth Size (maximum 2 co-exhibitors) 
9 sqm (3m x 3m) and multiples thereof 

 

Option 1:  raw space only 
 

YEN 315,000 
(+ 5% tax)  

Option 2: space and basic package  
(incl. wall panels, fascia with company name, carpet, 3 
spotlights, one power outlet and electric consumption fee) 

 

YEN 435,000  
(+ 5% tax) 

Option 3: space and walk-on-package 
(incl. Option 2 package plus  3 display shelves, reception 
counter and chair, one round table with four chairs 

Participation Fee 
per 9 sqm booth 

 

YEN 465,000 
(+ 5% tax)  


